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METHODOLOGY

1st Qualitative technique utilizing face to face in-depth
intferviews with oncology physicians, for detailed
exploration of oncology patient journey.

2nd Quantitative technique utilizing face-to-face

interviews were conducted with larger sample of
oncologists at their private work place so that

qualitative and quantitative data was organized,

blended and analyzed.
ﬁ',' ~ gy,

- Dlhsr: -~

Do ™ o)

X%

Obvious xoo; > ok disgnose

X% -I Nulnbviuu:m) xux diagnose

%

- cm—
A

T e
X% Treated /-~ gres .

/
X% /] LINE OF TREATMENT

N J’/ Progressed :
ra

Passed @
away

£
away Treated J’I ]
Passed o-’{
away "
inf@mine

cud

RESULTS

Our client was able to capture the
varying perspectives of all relevant
stakeholders in patient journey and
identified interoperability gaps and
opportunities, treatment options, lines
and algorithms




